I\/Iarketmg and A;dv&riising INFORMATION

MEDIA THAT MAY BE UTILIZED IN THE

ADVERTISING PROGRAM INCLUDES:
Television
Direct mail
Newspaper
Signage (where permitted)
Internet
Email
Live online bidding (Worldwide)

TEeLEVISION CAMPAIGN

Utilizing the high reach and visibility of television advertising will
place your property into the limelight and create an event like
atmosphere for your auction.Television will create excitement
and interest in your property unlike any other medium. The
ads are designed to reach all interested parties and create
urgency to fuel buyer frenzy. Utilizing television media outlets
will insure that your property is fully exposed to all quali ed
buyers and will stimulate interest in your property.

DirecT MaiL CAMPAIGN

Direct mail allows our marketing team to market your
property to a very speci ¢ target. Our customized mailing lists
have been compiled through years of contacts and successful
transactions. The premium mail piece will exclusively feature
your property and will be directed to a population of
demographically correct and nically capable buyers.

MARKETING BUDGET: To BE DETERMINED

Sellers shall receive, in advance the proposed marketing budget.
The budget shall be determined by the auctioneer(s) and shall
represent an amount necessary to facilitate the appropriate

marketing for the auction project. Sellers shall receive at the
time of settlement, a complete accounting of all income and
expenses related to the auction.

NEewspPAaPER CAMPAIGN

Newspaper advertising is a staple of the real estate industry.
However, effectively advertising real estate auctions in
newspapers is a far more result driven process than traditional
real estate newsprint advertising. Our proven newsprint
advertising strategies will draw buyers into the market that
otherwise would not consider purchasing at the time of your
auction. Speci ¢ Print Media outlets will be utilized during the
course of the marketing period and will be customized to
your property.

INTERNET CAMPAIGN/LIVE ONLINE BIDDING

Listing your auction on proven internet websites will broaden
the scope of perspective buyers that will attend your auction.
Placements are carefully made and the results closely
monitored. It is not unusual to have 300-500 internet inquiries
on a single property listed for auction. The use of an online
bidding forum to capture out of market buyers is included
in our auction services.

EmaiL CAMPAIGN

Stirling Sotheby s International Realty has built and maintained
an extensive data base of buyers for real estate properties
such as yours. Additionally, our marketing team may elect
to execute an email campaign directed to a population of
demographically correct and nically capable buyers as well as
local, national, and international brokers.
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